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The Highlights 

Real GDP contracts 6.1% in Q2’20 – The lockdown effect 

Nigeria’s real GDP contracted by 6.10 %( year-on-year) in Q2’20, marking the end of the three-

year positive but slow growth trend since Q2’17. This is the lowest growth in a decade, and it fell 

sharper than analysts expected (cumulative of 7.97%).Of the 46 activities tracked by the National 

Bureau of Statistics (NBS), only 13 recorded positive growth rates compared to 30 in Q1’20. The 

manufacturing sector contracted by 8.78%. The decline was largely due to significantly lower lev-

els of economic activities due to the lockdown and crash in oil prices during the quarter. Brent 

price fell to $19pb in April. If Nigeria records another negative growth in Q3’20, which is highly like-

ly, the country will technically be in a recession. We expect real GDP growth to contract again in 

Q3’20 (recession) but at a slower pace, due to the gradual reopening of the economy and slight 

pickup in economic activities.  

Electricity tariff hike takes off  

On September 1, the electricity distribution companies 

(DisCos) started the implementation of the new electricity 

tariff. Under the new tariff regime, consumers that enjoy 

more than 12 hours of electricity would experience an in-

crease by an average of 75%. According to the DisCos, 

they will also enjoy longer hours of supply, standard voltage 

profile and faster fault clearance timelines. However, the 

poor and most vulnerable consuming 50KW or less daily 

and customers that receive less than 12hours of power supply will not experience a change in tariff. 

Adopting cost-reflective tariffs was part of the conditions tied to the disbursement of the $750mn 

World Bank loan. A cost-reflective tariff implies a system where electricity pricing reflects market fun-

damentals and removes the reliance on Government subsidies. Whilst this means that some consum-

ers might pay more for electricity, the investment incentive and improved power supply outweigh the 

costs. 
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Nigeria’s unemployment rate climbs to 27.1% 

The unemployment rate in Nigeria rose by 4% to a dec-

ade-high of 27.1% in Q2’20 from 23.1% in Q3’18. Reports 

for the past six quarters (Q4’18 – Q1’20) were however 

not released and this will likely distort the trend analysis. 

The latest report has pushed Nigeria to the 6th most mis-

erable country in the world after the country’s misery in-

dex climbed to 68.26% from 54.48% in Q3’18. In the com-

ing quarters, we expect the unemployment rate to in-

crease further owing to the lagged effect of the global 

pandemic. 

Nigeria’s headline inflation rises by 0.26% to 12.82% in July 

Nigeria’s headline inflation rose by 0.26% to 12.82% 

in July from 12.56% in June. This is the 11th consecu-

tive monthly increase and the highest level in 28 

months. Food inflation was the major driver of the 

increase, despite the commencement of the har-

vest season. The year-on-year food inflation in-

creased at a faster pace of 0.30% to 15.48% while 

the monthly sub-index was up marginally by 0.04% 

to 1.52%. The rise in the general food price level can 

be attributed to supply shortages following the border closure, the effect of the COVID-19 pandemic, 

and the herdsmen-farmer crisis. In the coming months, we expect inflationary pressures to heighten 

due to the combined effects of higher logistics, supply shortages and exchange rate pass through. 

This could make the monetary policy committee favour a tighter monetary policy stance. 
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Nigerian oil rig count falls sharply by 33.33% to 6 

Nigeria’s oil rig count fell by 33.33% to six in July from 

nine in June. The sharp decline in rig count indicates 

a fall in the level of oil exploration, extraction and 

production.  This can be attributed to the 0.67% drop 

in Nigeria’s oil production to 1.49million barrels per 

day in July. Oil prices are currently trading at a high 

of $42.80pb.  

Meanwhile, OPEC has mandated that countries such 

as Nigeria, Iraq, Kazakhstan, Angola, and Baghdad that did not adhere to the OPEC quota in May, 

June and July should reduce their production in September to make up for oversupply. The cartel 

also requested that they submit their implementation plans for production cuts by August 28.  

International flights to resume on Saturday, September 5 

The federal government has announced the re-

sumption of international flights which is slated for 

Saturday, September 5. This comes after internation-

al flights into the country were banned on March 23 

in order to contain the spread of the virus. However, 

in line with the procedure for the resumption of do-

mestic flights on July 8, operations will only be in La-

gos and Abuja. Precautionary measures, including 

provision of a negative COVID-19 test, payment for a new test on arrival, and filling out an online 

health questionnaire, have been put in place to ensure safety and minimize the spread of the vi-

rus.  

Meanwhile, the air transport sector contracted by 57.38% in Q2’20 from 5.68% in Q1’20.  Growth 

was at 12.31% in the corresponding quarter in 2019. This is largely attributed to the suspension of 

domestic and international flights that occurred during the quarter in a bid to contain the spread 

of the virus. Despite the CBN’s release of stimulus packages to the sector, travel levels are not like-

ly to reach pre-COVID levels due to weak passenger confidence. 
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President Buhari and other ECOWAS leaders intervene in the Mali crisis 

Following the incessant protests, military 

coup, and subsequent ousting of Malian 

President Ibrahim Boubacar Keita, the 

leaders of ECOWAS met in an effort to 

resolve the political crisis. However, 

Mali’s history of military takeovers played 

out again as all mediation failed to re-

solve the crisis. The regional bloc has is-

sued sanctions on Mali, which include 

closing its air and land borders with other ECOWAS nations and its suspension from ECOWAS deci-

sion making. 

Nigeria Earns $4.6 Billion from Crude Oil, Gas Exports in One Year 

According to the Nigerian National Petroleum Corpora-

tion NNPC, Nigeria earned $4.6 billion from crude oil and 

gas exports from June 2019 to June 2020.  The corpora-

tion also recorded a 184.18% increase in exports of crude 

oil and gas to $378.42mn in June from $133.16mn in May. 

The sharp increase in revenue earnings is reflective of the 

ease in lockdown measures which pushed up the de-

mand for oil.   

Nigeria is heavily dependent on revenues from crude oil exports, it accounts for about 90% of its for-

eign exchange earnings and about 70% of government revenue. Being an oil dependent economy, 

softer oil prices and reduced oil output have made a significant dent on the country’s fiscal and ex-

ternal balances. The sharp increase in oil and gas receipts in June had little to no impact on the level 

of external reserves, which depleted throughout the month, (cumulative decline of 1.09%/$400mn).  
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Katsina, Bayelsa and three other states declared insolvent 

The Federal Government has declared five states – Katsi-

na, Kebbi, Borno, Bayelsa and Taraba – as insolvent after 

their Internally Generated Revenue (IGR) was classified 

as “extremely poor”. The FGN lamented about the un-

ending revenue demands from these states to meet their 

capital and recurrent expenditure needs. Of the 5 states, 

4 are in the Northern region and 1 is a south-south oil pro-

ducing state. The 5 states have an average unemploy-

ment and inflation rate of 25.36% and 12.56% respective-

ly. Taraba state is also amongst the states with the highest poverty rates (87.72%). The relegation of 

these states into insolvency implies their inability to provide adequate stimulus to cushion the effects of 

the pandemic on citizens. This means that these states would require a bailout from the Federal Gov-

ernment, which may prove to be a tall order following the oil price crash. 

Nigeria & Ghana trade tensions escalate, ahead of AfCFTA 

 West African giants, Nigeria and Ghana are currently em-

broiled in escalating trade tensions. The trade spat began 

when Ghanaian officials introduced an outrageous levy on 

Nigerian traders in Ghana, which eventually led to the sealing 

of trading premises. Escalating tensions between the neigh-

bouring countries amidst closed borders threaten the success-

ful implementation of the African Continental Free Trade Area (AfCFTA). Historically, many Nigerian-

owned businesses have migrated to Ghana owing to their better business environment and proximity 

to the Nigerian market.  
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FAAC disburses N676.407 billion for July 

 The Federal Accounts Allocation Committee in a vir-

tual meeting, disbursed N676.407bn to the three tiers 

of government for the month of July. This is 3.87% high-

er than the value for June (N651.18bn). The increase 

can be attributed to higher average oil prices in July 

($43.22pb) compared to average price of $40.77pb in 

June. Higher tax collection and exchange rate gains 

were also drivers of the increase. A boost in disburse-

ment is expected to increase consumer disposable income, which may stoke inflationary pressures 

in the near term.   
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Social Corner 

Elon Musk now the fourth richest in the world  

 Tesla and SpaceX CEO, Elon Musk, is now the fourth 

richest man in the world after his net worth jumped 

by about $8bn in one day to $90bn. 

 The surge in Elon Musk's fortune can be attributed to 

the sharp increase in Tesla's share price. The stock is 

up 352.99% YTD, despite the impact of the pandem-

ic. The company sold over 179,000 cars in the first 

half of 2020. 

 Ahead of Elon Musk are Mark Zuckerberg ($99.5bn), 

Bill Gates ($121bn) and Jeff Bezos ($192bn), who is 

the world’s richest.  

Dwayne “The Rock” Johnson the highest paid actor tests positive for coronavirus  

 Dwayne “The Rock” Johnson and his family have 

tested positive for coronavirus.  

 The actor topped “the Forbes list” of highest 

paid actors in the world for the second year in a 

row.  

 He earned $87.5 million between June 1, 2019 

and June 1, 2020, which is 2.13% below his in-

come in the previous year.  

 Ryan Reynolds came second with $71.5mn, followed by Mark Wahlberg ($58mn), Ben Af-

fleck ($55mn) and Vin Diesel ($54mn).  

 Streaming giant Netflix paid over a quarter of the combined $545.5mn earned by the top 

10 actors. 
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MultiChoice launches a “dish-less” DStv 

 A dish-less DStv which re-

quires no purchase or instal-

lation of a satellite dish or 

decoder has been 

launched by MultiChoice. 

All the consumer needs is 

the DStv app or website to 

get connected.  

 The plan is being offered at 

the same price as the satellite version except that the new service does not include 

the access fee the entertainment company charges its satellite customers.  

 The new service and pricing model are designed to avoid complexity in pricing 

among the various plans.  

 Meanwhile, the prices of the DStv Premium, Compact Plus and Compact packages in 

Nigeria will be increased by 13% from September 1.  

Apple is now worth $2 trillion 

 On August 19, Apple became the first publicly 

traded US company to reach a $2trillion market 

capitalization. This comes two years after the 

technology company surpassed the $1trillion 

milestone in 2018. 

 The company’s share price is up over 60% YTD 

after reporting strong quarterly earnings in July. 

Despite the negative impact of the pandemic 

on corporates, Apple reported revenue of 

$59.7billion and double digit growth in products 

and services.  
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Inflationary pressures are expected to persist in the com-

ing months. The increased likelihood of an exchange 

rate adjustment towards the NAFEX rate also increases 

the risk of higher imported inflation. Other drivers of infla-

tion include planting season and higher logistics cost.  

Outlook and Implications 

 

Main Report 

Real GDP contracts by 7.97% to -6.1% in Q2’20 

 Nigeria’s Q2’20 real gross domestic product contracted sharply by 7.97% to -6.1% 

from 1.87% in Q1’20. This was as a result of the twin shock from the COVID-19 pan-

demic and the 34.3% dip in global oil prices recorded during the quarter.  

 The contraction indicates the sharpest fall in a decade and it has brought a sudden 

halt to the 3-year positive but tepid growth trend since Q2’17. 

 Both the oil and non-oil sectors recorded negative growth rates in the quarter. The 

non-oil sector recorded a negative growth (-6.05%) for the first time since Q3’17, 

while the oil sector shrank by 6.63% and contributed 8.93% to GDP. 

 Of the 46 activities monitored by the National Bureau of Statistics (NBS), just 13 re-

vealed a positive growth compared to 30 that in Q1’20. 

We expect the economy to slide into a technical recession (two negative 

quarters of GDP) in Q3’20. However, with the gradual reopening of the 

economy and the pickup in oil prices (currently - $46pb), we expect the rate 

of contraction to slow marginally in Q3’20.  

Outlook and Implications 
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Inflationary pressures are expected to persist in the com-

ing months. The increased likelihood of an exchange 

rate adjustment towards the NAFEX rate also increases 

the risk of higher imported inflation. Other drivers of infla-

tion include planting season and higher logistics cost.  

Outlook and Implications 

 

Q2’20 GDP Sector Analysis 

Fastest growing sectors Contracting sectors 

Sector Q2’20 perfor-

mance (%) 

Finance & Insurance 18.49 

ICT 15.09 

Water supply & waste man-

agement 

5.71 

Sector Q2’20 performance 

(%) 

Transport & storage -49.23 

Accommodation & Food 

services 

-40.19 

Construction -31.77 

Real estate -29.53 

Education -24.12 

Trade -16.59 
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Business Update 
(Review Period : Aug. 17th -  Sept. 3rd, 2020) 

The Foreign Exchange Market 

The Naira started appreciating on September 1. 

It gained about 13.10% to N420/$ on September 

3 following the announcement of the CBN to 

resume the sales of forex to BDCs. At the I&E 

window, the Naira depreciated from N385.78/$ 

on August 17 to N386.25/$ on September 3.  

External reserves also reserved its declining trend 

on August 21. Reserves gained 0.17% during the 

period to close at $35.67bn on September 2nd. 

The reserves level can only cover 8.89 months of 

import.  

Outlook & Implications 

We expect the naira to come under pressure as 

international flights resume operations. Traders, 

students, manufacturers and medical tourists will 

scramble for limited forex. The currency is likely 

to trade between N435—N460/$ at the parallel 

market.  

Forex: Parallel (N/ $) 

 

420.00 

475.00 

External Reserves ($/bn) 

 

35.67 

35.61 

Forex: IEFX (N/ $) 

 

386.25 

385.78 

SOURCE: FDC Think Tank, CBN 

SOURCE: FDC Think Tank, FMDQ 
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The Money Markets 

A 
verage liquidity within the banking system closed the review period in a positive 

position of N355.53bn compared to N558.81bn long in the second half of July. Dur-

ing the period, liquidity spiked by 514.39% on August 21 owing to OMO repay-

ments worth N180.63bn.  Interbank interest rates (OBB/ON) rates declined by an 

average of 1,408bps to close at 2.50%pa and 3.25%pa respectively.   

Outlook & Implications 

In the coming weeks, the CBN will continue to use tools such as CRR debits to mop up liquidity 

from the system and push up interbank interest rates.  

NIBOR: OBB (%p. a) 

 

2.50 

16.40 

NIBOR: O/N (%p.a) 

 

3.25 

17.50 

SOURCE: FDC Think Tank, FMDQ 
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The Commodities Market 

Brent prices ($/b) 

 

44.07 

45.37 

Outlook & Implications 

We expect Brent prices to rally in the near term following 

a fall in US crude inventories by 4.7 million barrels.  

Natural gas ($/mmbtu ) 

 

2.49 

2.34 

Outlook & Implications 

Prices are expected to rise in the coming weeks amidst 

increasing demand in the US as the colder months ap-

proach. 

 

The Stock Market 

Market Cap. (N’trn) 

 13.31 

13.12 

NSE ASI 

T 
he NSE ASI rose by 1.46%, to close the period at 25,511.02 points. During the review peri-

od, the market gained in 11 trading days and lost in three. The rally in the bourse can be 

attributed to the slow but gradual reopening of sectors and pickup in economic activi-

ties. However, the rally remains fragile and is not supported by market fundamentals. YTD 

return is now at  -4.96%.  

Outlook & Implications 

We expect the market’s weak fundamentals to impact negatively on the index’s performance in 

the coming weeks.  

25,143.68 

25,511.02 
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Corn ($/bushel ) 

 

353.75 

344.75 

Outlook & Implications 

Growing demand from China is likely buoy pric-

es further in the coming weeks. 

Wheat ($/bushel ) 

 

553.25 

526.25 

Outlook & Implications 

Prices are expected to surge in the near term fol-

lowing poor harvests in the UK.  

Sugar ($/pound) 

 

12.07 

13.06 

Outlook & Implications 

The supply glut in India is expected to push down 

prices further in the coming weeks.  

Cocoa ($/mt ) 

 

2,634 

2,429 

Outlook & Implications 

We expect cocoa prices to fall in the near term in 

anticipation of increased production in Ghana. 
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Cross word Puzzle—Unity Bank Digest Edition 
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How To Use Social Media To Make Money 

And Not Waste Time  
Culled from Forbes 

Social media platforms can make a brand or break a person. The key lies in taking 

the best bits and opting out of the 

worst. It’s working out what actual-

ly makes a difference and only 

doing that. With an intentional 

mind-set, success is possible. 

Here’s how to use social media to 

make money without wasting time. 

Don’t waste time 

Definite, deliberate actions rather than mindless scrolling will mean your return-per-

second is high. Don’t confuse busyness with effectiveness on social media. Without 

having a clear goal it will zap your time and your energy and you’ll have nothing to 

show for it. 

Use it to produce in favour of consuming. Know the purpose of you being active on 

each platform. Develop acute awareness of when you are scrolling and checking 

instead of publishing and engaging. Follow as few people as you can, or don’t ever 

scroll the news feed. Limit your time to maximise productivity. Set timers whenever you 

are there, and stop when the alarm sounds. 

Log out whenever you’re not posting so you’re not tempted to check in between ses-

sions, and turn notifications off so they can’t interrupt your day. Unfollow every irrele-

vant account and tidy up your profile. Use Twitter and Instagram’s “mute” function to 

filter even further. Discard anything that isn’t inspirational or directly related to your 

brand. Cut out everything non-essential to make space for what is. 

Make a plan 

Make a plan for what you’re using social media to achieve, and keep it as simple as 

possible. Set one goal for each platform and ensure every action you take contrib-

utes. Positioning yourself as an expert, driving web traffic, responding to queries, stay-

ing in people’s minds, or adding value. Be as linear as possible to encourage focus. 

https://www.forbes.com/sites/jodiecook/2020/08/26/how-to-use-social-media-to-make-money-and-not-waste-time/#5656e9874d9c  
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Use a cornerstone strategy. Pick your most relevant 

profile and lead with it. Design your content for that 

platform and move the rest down the line. Make 

your weekly action plan for this platform and meas-

ure every metric. Don’t flit about between platforms 

by being clear on their pecking order. 

Set the purpose for each platform and ensure that 

it’s clear. Direct your audience accordingly and 

avoid confusing them. If you want them to join you 

somewhere else, tell them repeatedly. If you want 

to hear from them, ask. If you’re there to showcase 

your brand rather than field questions, don’t deviate 

from your plan or let the mask slip. 

Be productive 

Look at everything you’re 

doing and work out which 

tasks need to be done by 

you, and you alone. What 

can you delegate and 

what can you automate? 

Get more out of each hour 

by rallying your troops. Use Zapier, Mailchimp, and 

ContentCal as your trusted allies. Schedule and au-

tomate and leave things to run. Let competition en-

tries update your mailing list and your mentions pop-

ulate a spreadsheet. Don’t do anything a robot 

could do. 

Engage one-to-one as often as you can. Each per-

son you surprise and delight could become a future 

superfan. Single some out and others will want to 

get involved. Respond with kindness, keep the con-

versation going, and say “thank you”. Look for every 

opportunity to spread positivity. Move conversations 

to DM or to email instead. Get closer with your net-

work and make it tight-knit. 

Ask your audience about themselves. Be there to 

serve, not there to promote. Make connections 

and make friends and engage with the long-

term in mind. Follow up. Remember what you 

are told. Bolster your database and build a net-

work of substance. Become their best friend.  

Be consistent 

Pick a cadence for activity that you could keep 

up forever. Develop a pattern and stick to it no 

matter what. Post at the same frequency, at the 

same time, without exception. Engage in bursts 

that are scheduled in your calendar. Take all 

randomness out of your pursuits. Be consistent 

and dependable and there when you say you 

will be. 

Work out ads and set 

them all up. Test and 

iterate until you’ve 

cracked the process. 

Systemize your ap-

proach and keep 

ramping up. Add 

budget to what works and pause what doesn’t. 

Pay to play but play to win. Apply hawk-like scru-

tiny to every metric. Know where every lead 

comes from. Scale up and sit back. 

You win at social media by taking the best bits 

without the worst. You can build an audience 

and grow your business without becoming ad-

dicted. You can share your message and add 

value without selling out. You can cultivate rela-

tionships and strengthen your network without 

over sharing. Get laser-focused and crystal-clear 

on working out your plan and then sticking to it. 

Cut out everything that doesn’t fit. Watch your 

return soar without your time being taken. 
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Contact 

Would you like to open an account with us? 

Kindly direct all account opening enquiries to: 

Nosakhare Omoigui 

08078148762, 08160956889 

nomoigui@unitybankng.com 

For all other enquiries, contact: 

Phone number: 07080666000 / 07057323225-30 

Email address: we_care@unitybankng.com 

Website: www.unitybankng.com 

Address:  

Unity Bank Plc 

Plot 42, Ahmed Onibudo Street 

Victoria Island 

Lagos 

Connect with us on Social Media: @UnityBankPlc 

IMPORTANT DISCLAIMER: This commentary has been prepared by UNITY BANK. Opinions and any other content including data and market 

commentary in this document are provided by us for personal use and informational purposes only. Nothing contained in this document consti-

tutes investment, legal, tax or other advice and is not to be relied on in making an investment or other decision. Any pricing included in this com-

munication is indicative and is not intended as an offer or solicitation for the purchase or sale of any financial instrument. The information con-

tained herein has been obtained from sources believed to be reliable but UNITY BANK does not represent or warrant that it is accurate and com-

plete. Neither UNITY BANK, nor any officer or employee thereof accepts any liability whatsoever for any direct or consequential loss arising from 

any use of this publication or its contents. Any securities recommendations made herein may not be suitable for all investors. Past performance 

is no guarantee of future returns. Any modeling or back-testing data contained in this document is not intended to be a statement as to future 

performance. UNITY BANK is incorporated as a public limited liability company in Nigeria and is regulated by the central bank of Nigeria (CBN)  
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